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Session 4: Drucker and Innovation
Session 5: Introduction to Creative Process and Creativity in Teams
Session 6: Learning from observing - Team Exercise in Claremont
Dinner session: “Studying in the United States and

Becoming a Professional”
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*The Walt Disney Studios. Target Corporation. Best Buy. Whole Foods Market,
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Session 1: “Finding the Future that has Happened”
Lecture

Session 2: Creativity Exercise

Session 3: Design Thinking in Action Exercise

Leslie Negritto
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Disney Leadership Program1: Field Work: Visit The Whole Foods Market, g r K H H
atharina Pick

Tour of Studios, Company History,Walt DisneyArchives, Tesla show room,
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Animation Demonstration
Disney Leadership Program2: Target, Best Buy,
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Introduction to Risk, Creativity Activity, Work on Projects, Ui Groye, L
and Debrief La Fashion District

Group Work on Group Project

Visits and activities with leading industries and creative firms in LA:
TechShop, The Broad, galleries in LA,
West Hollywood Design District
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